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1. 97897 Future Consumer 2021 - GlobalWeblndex [https://www.gwi.com/reports/trends-2021]

2. TEUREMTUALAn 2021 - TCDC [https://web.tcdc.or.th/th/Publication/Detail/Trend-2021-Reform-this-Moment]
3. Future Consumer 2023 [https://www.wgsn.com/en/]
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Singles worldwide - Statistics & Facts [https://www.statista.com/topics/999/singles/]
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[https://www.brandbuffet.in.th/2020/09/kresearch-insight-single-market/]
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